
Join us in commemorating UAE’s 2018 
The Year of Zayed. The topic of the 
debate is inspired by one of his quotes 
on female empowerment: "Islam 
affords women their rightful status, 
and encourages them to work in all 
sectors, as long as they are afforded 
appropriate respect."

The debate is one of the major 
assignments in Professor Ode 
Amaize’s newly created AUD course: 
“Historic and Contemporary issues in 
Advertising and Integrated Marketing 
Communications” (AIMC 331). The 
debate addresses one of several 
learning objectives of the course: using 
critical thinking skills to encourage 
perception and exposure to social, 
political, and economic contradictions 
in the Advertising industry and how 
Advertising and related industries 
of Public Relations and Media can 
faithfully serve the public good.

For The Motion: 

Noor Hammami, a junior studying 
Advertising and Integrated Marketing 
Communications in the School of 
Business Administration; special 
interests include reading, performing 
music, and voice.
Tijan Alkhatteb, a junior studying 
Advertising in the Department of Visual 
Communications; special interests 
include traveling, trying different foods, 
and creating artistic content.
Tahmeed Omar, senior studying 
Advertising and Integrated Marketing 
Communications in the School of 
Business Administration; special 
interests include reading, photography, 
fashion, food, traveling, music, and 
literature.  
Muhammed Bera Alan, senior studying 
International Studies in the School of 
Arts and Sciences; special interests in 
Politics and History.

Against The Motion:

Nadine AlDakheel, junior in the School 
of Business Administration studying 
Advertising and Integrated Marketing 
Communications. Special interests 
include digital media and social issues in 
the USA and UAE.
Amal Zaid Al Kilani, junior studying 
Advertising in the Department of Visual 
Communications; special interests in 
languages, traveling, and photography. 
Abdel Rahman Sewilm Ahmed, senior in 
the School of Business Administration 
studying Advertising and Integrated 
Marketing Communications; special 
interests include politics, humanities, 
and Arabic literature. 

Since 2008, a surge in ‘hashtag activism’ 
across social media has brought 
discussion of the treatment, use, abuse 
and general perception of women 
dramatically into the public arena. 
However, the hashtags that eventually 
became movements have had as their 
backdrop images of women across 
various advertising platforms that 
are, at best, problematic, and at their 
worst, exploitative or not representative 
of the reality of women’s lives and 
ways of being. Tracing the rise of such 
representations, one sees that many 
of the problematic depictions or ‘erotic 
overtones’ that permeate contemporary 
advertising can be traced back to the 
1960s. As Sheena Butler-Young notes, 
during this time ‘the sexual revolution 
challenged traditional codes of behavior 
and redefined roles in interpersonal 
relationships’. Soon after, these ideas 
‘were quickly commoditized by the 
market’. The question for us today, 
in the context of this debate or even 
more broadly, is to what extent women 
are to blame for these problematic 
representations and their reception. In 
answering this question, it is our hope 
that a broad exchange of ideas will 
move us toward talking about practical 
approaches to tackling this problem of 
representation and move the debate 
away from talk of blame toward talk of 
responsibility.   

  --Sandra K. Alexander

#Bindersfullofwomen
#BringBackOurGirls
#EverydaySexism

#MeToo
#TimesUp



Participants in the AUD campus-wide 
debate poster competition:
Lujain Mahmoud
Simran Kalwani
Jude Gagan
Lovely Sarimos
Tijan Alkhatib - winner

Advertising students from the Dept. of 
Visual Communications, for designing 
and editing this program brochure:
Saman Alavi 
Aya Baltaji
Lina Ibrahim
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